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many of you think Snaps
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owns nearly of the photos
on the Internet 7
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you know what S°7
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'S the largest population in the
world?
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THE POWER OF SOCIAL MEDIA
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PEER RECOMMENDATIONS = 90%
ADVERTISING < 15%
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MARRIOTT RESORT
. SAN JUAN
“STELLARIS CASINO
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MARRIOTT RESORT

_ SAN JUAN
= STELLARIS CASINO

“Awful... Do not stay here”
@O0 Reviewed July 3, 2016  [] via mobile

Unfortunately it's day 2 of our vacation and ready to leave.
Unknowledgeable, incompetent, and rude staff. It shouldn't be a surprise
when staff are helpful or even smile. Very difficult to get spots at the pool
and beach. Vacation should be vacation, not a job trying to figure
everything out. Completely done with Marriotts after this. I'd write more
but don't want to even waste my time doing so. So unbelievably
disappointed and totally regret choosing this property and brand.

Stayed July 2016, traveled with family

Less ~




NEARLY 50% OF THE
POPULATION IS ALREADY
GENERATION:
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 Facial Recognition perfectec
by the time they graduate
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e Public Reputations
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DIGITAL NOW
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gamification
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ar/vr = Xr
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YOUR BRAND MATTERS

personal life reflects professional life
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JUSTINE SACCO

Copyright @gkayye



JUSTINE SACCO

".; i Justine Sacco A~ W Follow
9 ustineSacco

Going to Africa. Hope I don't get AIDS. Just
kidding. I'm white!
& Reply LTI Retweet W Favorite ®ee \ore
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CECIL THE LION

#WALTERPALMER
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PERSONAL BRANDING



PERSONAL BRANDING

O .



















O
=
>
QY]
4
O)
®
-+
-
(@)
e
=>
i
@)
O



Copyright @gkayye



THINK

Copyright @gkayye



Is 1t TRUE?

Is it HELPFUL?

IS It INSPIRING?

IS It NECESSARY?

IS 1t KIND?
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SUBTWEETING




TONE & VOICE
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